Masterclass:
The Art & Science of
Fundraising

Dr Nonie Brennan
Thinker in Residence

12 November 2019

AAAAAAAA

L .
NDATION & . B thinkers zero
¥ THE UNIVERSITY
nspiring action for a fairer world FJ!HE‘?IS /ADELAIDE +SOCIAL CAPITAL RESIDENCIES®



Thank You To Our Partners

o & @ n

B - )

L J’ Y, TR
w w Government Government

THE UNIVERSITY Flinders of South Australia of South Australia orl I n
o ADELAIDE UNTVERSITY Promiot g Cabinet SA Health 8

T1R4,
B Gas \ CITY OF
bl U+ ‘#.\ | ADELAIDE

o°cxS”



Fundraising

AN Art
— and
A Sclence




TOP 10 MOST GENERUUS CUUNTRIES

T

n"‘ ‘7""‘“”"' T p—

CAF WORLD GIVING INDEX 2018

I&H

Institute
of Global

Homelessness




The Art of Fundraising

A critical goal in Fundraising is to
cultivate, develop and sustain long
term relationships with donors.
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The Science of Fundraising

Understand and utilize the
current research to inform
your Work.
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Why People Give

« They were asked

« Connected to the organization

« Peersare giving

« To make a difference

« Toshare their good fortune

 For recognition

« To ensure the organization’s ability to fulfill its mission in the future
« For tax reasons

« To ensure their pet project finds a home
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Why People Do Not Give

« They were not asked

« Solicitation is infrequent or poorly communicated
« They don't see how they would make a difference
 They never feel wanted or needed

 They receive no direct, personalized appeal

« They gave an unacknowledged gift in the past
 The timing wasn't right

« The organization’s mission was not compelling
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The Engagement Cycle

Acquiring Iden}ifying the "Critical
donors g Few

Learning about

Providing :I::m; telling your
stewardship and ry
accountability

Developing a

relationship
Documenting &

Saying thank you

Engaging and

Asking and closing Involving
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The 4 Elements of Success

1. The Story of the organization

. The Goals of the organization
. Making the ask
4. Overcome fears
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https://youtu.be/tJDcCJQtCv0

What’s Your Story/Goals?

« What's been your BEST day?

-« What's been your hardest day?

-« Which one person or family have had the most profound or
powerful experience?

- Whatare 2 FACTS that you think would surprise people?

« Whatis the ONE thing you want people to DO on behalf of
your organization?
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Identify Donors

e INndividuals
o Corporations or Corporate Foundations
e Civic Leadership Organizations
e Families or Family Foundations
e Business Owners or Entrepreneurs
e Private Clubs
Women's Leadership Groups
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Building/Strengthening the Relationship

e Special site visit/tour

e Meeting with key staff, client, partner

e Personalized letters or calls

e INnvitations to special events

e Lunch with a peer or VIP

e Highlight them in publications or social media
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Strategic Asks

Join the board

Open a door/referral

Review donor lists

For Advice

Host or attend a private dinner
Present or lecture on a topic

e [acilitate a Corporate Partnership
e Sponsorship
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Resources - Books and Articles
Google Scholar Search

Getting to
The PayPal Official Insider Guide to PENELOPE BURK G]‘Vlng

ONLINE DONOR

FUNDRAISING

Raise money ¥
foryour cause \\§

Fundraising the

Entrepreneurial Way

CENTERED

by a billion-dollar fundraiser

FUNDRAISING

A 59-Min ything
Board Meni and Staff
Must Kiow to Secure the Gift
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Howard Stevenson
With Shirley Spence
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References

. WWW.good2give.ngo
. WWW.probonoaustralia.com.au
. WwWW.Blog.philanthropy.iupui.edu
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http://www.good2give.ngo/
http://www.probonoaustralia.com.au/
http://www.blog.philanthropy.iupui.edu/

Contact Information

Dr. Nonie Brennan
Sr. Adviser/Collaborating Faculty

Institute of Global Homelessness
mobile: +1 630-729-4758

mail: DePaul University

1 East Jackson Boulevard

Chicago IL 60604

site: IGHomelessness.org

email: nbrennan@ighomelessness.org
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http://ighomelessness.org/
mailto:lstazen@ighomelessness.org

inspiring action for a fairer wor
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Brenton Wright Scholarship

Social Impact Investment in South Australia
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Key findings

 Capital on standby

 Cultural change is key for success
* Less complexity

* Collaboration is critical

* Intermediaries wanted

* Money is not the end goal
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The Brenton Wright Scholarship

Social Impact Investing
in South Australia

www.socialimpact.org.au [} Fﬁﬁé%
www.facebook.com/socialimpactSA __ INVESTMENT
I N\ ETWORK
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http://www.socialimpact.org.au/
https://www.facebook.com/socialimpactSA

Masterclass: The Art & Science of
Fundraising with Dr Nonie Brennan

Thank You For Attending!
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